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THE NAME OF OUR CAMPUS, Kraftriket, is Swedish for Crayfish Kingdom, and the name 
comes from an 18th century restaurant which served unusually large crayfish from the near¬ 
by lake. Stockholm Business School is located in historic buildings from 1912, which are full 
of character and have heritage status. The area was was originally built to accommodate the 
Veterinary College, and some of the old inscriptions are still visible on the brick facades. 
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Stockholm University is 
ranked among the top 100 
universities in the world 


Welcome 


to SBS 


Stockholm Business School (SBS) is one of the largest 
departments at Stockholm University with some 
3 500 students. We offer education and research with 
a humanistic, cultural and societal orientation that 
widens the accepted notions of business studies. 

KNOWLEDGE FOR CHANGE 

At SBS we make innovative thinking, ethical self-aware¬ 
ness and collaborative action our business. We want 
to equip our graduates with a 
reflective mindset to make sense of 
a world in constant transforma¬ 
tion. Our ambition is to give the 
leaders of tomorrow the tools and 
values required to facilitate change 
and achieve their full potential as 


individuals and global citizens. We want our research and 
education to be interdisciplinary, creative and to challenge 
traditional assumptions. 

UNIQUE LOCATION 

SBS is located in Stockholm, the beautiful capital city of 
Sweden where tradition meets innovation. We benefit 
from our location in one of the largest hubs for business 
and education in Northern Europe and attract bright 
minds from all over the world to our picturesque campus 
in Kraftriket. Our charming brick buildings date back to 
1912 and are located right next to 
a lake in the world’s first national 
city park, only a few minutes from 
the main university campus and a 
short walk from the city centre of 
Stockholm. 


The knowledge generated 
at SBS contributes to our 
ability to understand and 
transform society. 








ROVIDES ALL the tools nea 
r students to successfully d 
nto professionals of whiche 
'business or economics des 
idents are exposed to a peri 
e between rigorous academ 
lality soft-skills developmer 
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Education Beyond Business 


At Stockholm Business School we teach our students 
so much more than business. Our courses, in diverse 
topics such as consumer culture, business ethics 
and change management, have an interdisciplinary 
approach and help to widen the ideas of what consti¬ 
tutes a business education. We believe values and 
aspects related to humanism and culture are just as 
important as theories and numbers in our efforts to 
understand and change the world around us. 

ETHICAL SELF-AWARENESS 

We believe personal de¬ 
velopment is central in an 
academic education, so we 
strive to design our cours¬ 
es and programmes with 
this in mind. The leaders 
of tomorrow will need to 
take initiative, be flexible 
and find new ways to do 
business in a fast changing 
world. They need tools 
to facilitate change and the means to achieve their full 
potential. At SBS we challenge our students to reflect, not 
only on aspects related to business, but on themselves and 
their place and role in the wider community and world. 

An ethical self-awareness is key to today’s global citizen 
and necessary to achieve a sustainable future. 


INDEPENDENCE AND CREATIVITY 

At SBS our students are trained to be critical, to use 
different perspectives and to question mainstream ideas. 
We want to teach them more than mere facts and theories 
- our graduates should be able to apply and use their 
theoretical knowledge in a creative manner to reflect on 
the processes that go on all around them. 

RESEARCH DRIVEN EDUCATION 

Our courses are created and run by our highly competent 
researchers, making the research connection clear and 
strong. Graduates are well-prepared for future research 
studies and have acquired a thorough understanding of 
theory and practice related to their 
chosen area. 

INTERNATIONAL DIMENSION 

Our education is structured according 
to the international Bologna model 
and we offer a number of degree 
programmes in English on both the 
undergraduate and postgraduate level. 
Our international portfolio means we 
attract ambitious students from many 
corners of the world, giving both our programmes and 
campus a truly international dimension. 


SBS offers education on under¬ 
graduate and postgraduate 
level, including an extensive 
PhD programme and an 
executive MBA programme. 




Research for 
Knowledge and Effect 


BROADEN THE CONCEPT OF BUSINESS 

At Stockholm Business School we engage in research 
with a humanistic, cultural and societal orientation 
that seeks to widen the accepted notions of business 
studies. Our mission is to produce knowledge that 
contributes to an understanding of the world that 
enables change. In orderto achieve this we strive 
to be creative and look beyond the mere traditional 
understandings of business to include aspects such 
as humanistic values, ethical self-awareness and 
sustainability. 


INDEPENDENCE 

We consider the best long-term guarantee for sound 
academic research to be an open and unrestrained 
academy, independent of external interests and driven 
by individual faculty members and their expertise. This 
attitude has allowed new ideas to flourish within our 
faculty and contributed to new ways of understanding 
and acting in the world. 

We organise our research and education into four sections: 
Marketing, Management, Finance and Accounting. 




RESPONDING TO TWENTY-FIRST CENTURY 
MARKETING CHALLENGES 


Throughout the last half century, society has increasingly 
become organised according to a market and marketing 
logic. Consequently it is imperative to study and theorise 
marketing, both for input into contemporary societal 
debates, and for companies and organisations to strive 
to be competitive. The Marketing Section at SBS 


ledge through a holistic approach with due 
recognition to producers, consumers and 
society at large. 

The section strives to capitalise on the fact 
that we are located in Stockholm - with close 


and companies as well as a bustling consumer 
culture - while also maintaining a global outlook. We 
hence collaborate widely, both geographically and across 
disciplines, and seek to create a stimulating global envi¬ 
ronment in which to nurture education and research of 
the highest quality in the field of marketing as well as in 
the sub-field Advertising and PR. 
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RESEARCH ATTHE MARKETING SECTION 

The research activities at the section are today focused on 
four key areas: 

• Strategic marketing 

• Consumer marketing 

• Business and marketing communication 

• Advertising and PR 



TO ORGANISE THE ORGANISATION 


RESEARCH ATTHE MANAGEMENT SECTION 


At the Management Section we are interested in a wide 
range of issues related to organisations - how they 
emerge and change, how they function and how they are 
challenged, how people work and interact within them, 
and how organisations influence and are influenced by the 
world around them. 



The interplay between organisations and 
society is of importance for a number of rea¬ 
sons, including reward systems and value 
creation, change and redundancy process¬ 
es, health and disability, power, equality 
and justice, social and ethnic conflicts as 
well as ethical and environmental issues. 


Our profile enables us to make significant and 
original contributions that enhance the theoretical 
and empirical understanding of management, organi¬ 
sations and society, as well as to spur nuanced public 
debate about the role of management and organisations 
in society. 


• Entrepreneurship and sustainable development 

• Globalisation, power and responsibility 

• Innovative work and changing management practices 

• The politics of embodiment, identity and diversity in 
organisational life 

• Studies of worksite health promotion as expressions 
of management and power 

• Managing the self-managing individual through 
health, illness and disability 

• Cross-cultural management, leadership and 
communication 

• The organisation’s role and responsibility in society 

The researchers at SBS engage in 
innovative projects in diverse areas 
such as Nordic consumer behaviour, 
social entrepreneurship, intellectual 
capital and corporate governance. 




”WE ARE CURIOUS to find ouPhow you 
can combine a greater social missSn with 
the demands of the modern competitive 
market. How does the social entrepreneur 
manage financially, and does this type of 
ethical enterprise alter the rules of business 
today?” 

Karin Berglund, Associate Professor and 
researcher in the programme Entrepreneurship 
and Sustainable Development. 



















MARKETS, STRUCTURE AND GOVERNANCE 


RESEARCH ATTHE FINANCE SECTION 


The research projects hosted by the Finance Section can 
be divided into the following subject areas: financial 

market structure, which studies how interactions 
between investors and institutions generate 
markets of varying quality and liquidity 
depending on different regulations; banking 
and security markets, which studies the 
pricing of financial instruments and credit 
market risks; corporate finance and govern¬ 
ance, which studies business reconstruction, 
portfolio management, and the role of finan¬ 
cial investors, boards, and other stakeholders in 
corporate governance. 



The common denominator for the section’s research 
projects is their focus on empirical studies. 


Financial market structure 

• High-frequency trading 

• Volatility in financial markets 

• Flow of information in financial markets 

Banking and security markets 

• Pricing of derivatives, options and bonds 

• Credit market risks 

• Bank regulations 

Corporate finance and governance 

• Business reconstruction 

• Portfolio management 

• The role of different stakeholders in 

corporate governance 


NUMBERS AS A REFLECTION OF SOCIETY 


RESEARCH ATTHE ACCOUNTING SECTION 


Accounting is important to businesses and to society as a 
whole and consists of producing economic information in 
a systematic way for different users, in particular actors in 
financial markets, management and staff. 


Accounting research at Stockholm Business School is 

built upon the idea that accounting is, or should 
be, a reflection of prevailing social values 
and culture. We aim at being receptive to 
the ongoing discussion within the research 
area while at the same time adapting our 
research to the current debate in society. 

We want our research to stand for openness 
and variety, making a point to not have too 
narrow a focus in the different fields within 
accounting research. 



We also engage in education and research within opera¬ 
tions management. Current research projects address how 
demographic, economic and environmental global macro 
trends transform industries and impact the role of the 
operations functions. 


The research programmes at SBS involve 
both local and global issues. Results are 
communicated through acknowledged 
scientific publications and by interaction 
with society, media and education. 


Our ongoing research projects revolve around a number 
of different themes: 

• Performance management in central and local 
government 

• Studies in the consumption of accounting 

• The capital market’s use of intellectual capital 

• International financial reporting standards 










Interact and Attract 
Beyond SBS 


At SBS we treasure diversity and interaction. 

We want to spread the knowledge generated by 
our bright minds beyond our campus and attract 
new ideas and talents to further enhance the 
interface of perspectives and experiences. 

We believe this leads to more relevant results 
- both in education and in research. 

AN INTERNATIONAL ACADEMIC ENVIRONMENT 

The distinctive international atmosphere at our campus 
in Kraftriket is something we are very proud of. Every 
semester we welcome around 150 international exchange 
students to our school, made possible through the part¬ 
nership agreements we have with some 100 universities 
across the globe. In addition, our extensive programme 
portfolio in English on both the undergraduate and post¬ 
graduate level ensures we offer a great number of inter¬ 
national free movers a high quality and 
creative business education. Our efforts to 
internationalise have also resulted in a di¬ 
verse faculty, which adds new perspectives 
and ideas to both research and education. 

The result is an open and innovative aca¬ 
demic environment. 



We want to be in 
dialogue with society 
and strive to engage in 
public debate. 


A DOOR TO THE WORLD OF BUSINESS 

A great number of our courses include guest lecturers 
from the industry and many of our programme students 
have the opportunity to do an internship during their 
studies - some even write their theses on site. Our Career 
Centre offers a platform for interaction between business¬ 
es and our students, including job and internship listings, 
case work, company presentations and visits. 

Through our Advisory Board - a consultative group con¬ 
sisting of prominent representatives from business, aca¬ 
demia and the public sector - we have created a platform 
for an extended and deepened collaboration between our 
school and the wider community. The aim is to stimulate 
new ideas and to strengthen the future competitiveness 
of SBS. 


COLLABORATIONS AND DIALOGUE 

Our researchers are well- 
connected to the international re¬ 
search community within their given 
fields. Participating in conferences, 
workshops and international research 
groups, as well as hosting such events, are perhaps the 
most obvious forms of interaction. However, collabora¬ 
tions are often more subtle, with spider webs of connec¬ 
tions and interactions originating from each individual 
researcher. Put together, these contacts create advanced 
networks both within Sweden and abroad, which benefit 
research and education by bringing in new perspectives 
and experience. We also believe it is crucial that we 
communicate our findings to a wider audience and engage 
in public debate as the knowledge generated at SBS is 
relevant beyond the research community. 








Julia Sjoberg graduated from SBS in 
2012 with a Master's of Science in 
Business and Economics, with mar¬ 
keting as her major. She now works 
as a Marketing Coordinator within 
the home electronics industry. 

"To have a formal degree from a 
business school with good reputa¬ 
tion was really a door opener when 
applying for my first full time job 
after I had graduated. The theoretical 
knowledge serves as a good foun¬ 
dation, but my experience of group 
work and collaborations has been of 
greatest value. 

I would really advise new students 
to participate In extracurricular 
activities through one of the associ¬ 
ations. You'll make even more friends 
and get useful experiencesfor your 
future career. And, if you get the 
opportunity to study abroad - grab 
it! It's a really great experience no 
matter where you go." 


THE ALUMNI - LINKING EDUCATION AND 
RESEARCH TO "REAL LIFE BUSINESS” 

Through our alumni network we create a direct link between academia 
and business, which is of great worth to us. We invite our alumni back to 
campus on a regular basis to share the latest within business education 
and research. In return, our alumni offer our students and staff an insight 
into practice on the ground by giving guest lectures and participating in 
career events. 

STUDENT ASSOCIATIONS AND INFLUENCE 

Foreningen Ekonomerna is the largest student association at SBS and has 
representatives in several decision-making bodies such as the Stockholm 
Business School board, the advisory board, the undergraduate board and 
the faculty board. The association’s education committee works to further 
advance student influence at SBS and to ensure that the education is of the 
highest quality. The association also arranges a number of fun and useful 

At SBS we treasure an interdisciplinary 
approach to education and offer seve¬ 
ral programmes in collaboration with 
other departments at Stockholm Uni¬ 
versity. We also collaborate with other 
Swedish universities. 

is another popular student group that seeks to give students practical 
experience of marketing during their studies. Activities include company 
visits, lectures and live cases. 


activities for 
our students, 
including a 
welcoming 
programme 
for all our 
international 
students. 

The Market¬ 
ing Academy 







From small scale to the largest university in Sweden 

Stockholm University was founded on a small scale in 1878 
as a radical alternative to traditional universities, and is 
today the largest institution for higher education in Sweden 
with over 70 000 students. Our campus provides a meeting 
place for students and faculty from all over the world. 






A University Business School 
in the Capital of Sweden 


Stockholm University benefits from its location in 
one of the most vibrant cities in Northern Europe. 
The ambitious and inventive energy of the capital is 
also echoed at Stockholm University 

CREATIVE STOCKHOLM 

Stockholm, the capital of Sweden, is characterised by 
innovation and entrepreneurship. The focus on creativity 
in education has resulted in a society where new ideas 
thrive. World famous brands such as IKEA, H8cM, Skype 
and Spotify were all born in Sweden, and breakthrough 
inventions such as the pacemaker and three point seatbelt 
were also developed here. 

Almost 100 000 students live in the Stockholm area and 
the city is buzzing with student activities and events. 

What is more, Stockholm is Scandinavia’s cultural hub 
with a wide offering of galleries and museums, live music, 
fine dining and a vibrant night life. 


STOCKHOLM ^ UNIVERSITY 

As one of the most important actors within this region of 
knowledge, the university collaborates with a number of 
local companies, industries and public agencies to pro¬ 
duce relevant findings with real benefits to society. 

Stockholm University is one of only three Swedish uni¬ 
versities to be ranked among the top 100 universities 51 ' in 
the world - making it a natural choice for students and 
researchers looking for a top university in one of Europe’s 
greenest and safest capital cities. 

The university is characterised by the dynamism of the 
capital city in combination with beautiful natural sur¬ 
roundings and historic environs. While the buzz of the 
city is within easy reach, the university is in fact located 
in the world’s first national city park. A relationship with 
Stockholm University is valuable whether you are a stu¬ 
dent, researcher or other stakeholder. 



*Accordingto Academic Ranking of World Universities (ARWU) and Times Higher Education World University Rankings. 
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Stockholm Business School 

Stockholm University SE-106 91 Stockholm Sweden 
Tel:+46 (0)8 16 20 00 sbs.su.se Email: info@sbs.su.se 
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